MEXE [ RREFEUR ] HFEERIE

Harvard University Future Elite Program

ATIPERZFEBNRAEHRINRFFEHEAFZLHABEF IFAERENL, B "SKMB%E. mlEE,
ASHER" FHENGERR, BRFERFESD [RKRBRITH] KRB, RIEfHFNSHRHEEIE
N RE. AREWHEFEETR. EREIEBIHERFES. FRARBASRERFEMF ISP EFE. FRH
REERFERTRM. SABE. BERTIMHFASTE. FHEERIEF, DB SRIRGHESHFHIR
BERNEWES, Sl CERAMZRIEREHRHBAFZIRERNERE, BRANTAZEAER.

IEERE [ARKBRITL] FRTE

Harvard University Future Elite Development Program

IRB&MR

GI= [Pl IRHAFEIRRE. Bllsin. ANER, FEHR. SBlttE. Sl0ER. #FE

IEFBEURZIUAR S AIES IEHBIRE RIS
Gi=I=IEl 20187 B 23 H (HKR) - 8B 4H8 (BME)

e KZ (Harvard University), AETFEEDFEESEMAUGT, B—MEEHFNAARELY, BEEHN
BEBEBRMR. XBEEHT 8 MEEFRERERS, 133 \EN/REEE (HES—). 18 MEEREZEEE (H
FE—) |13 MERKEE (HAFEN) [AELITFEFSY, HAEXF. EX. 7% BFSFEMERER
BRFARMAIR T ZHF, HANNRESHARTNHNSSFHEINEZ—. SRR EEXER L HERE
ANEFFM.

2017-2018 &, IEHRZMHIHFAAZZAHE (ARWU) HFEE— QS HAXFHRHARE=.




IMBEHE

FL1R X HIFES, CHB W X IR L E R, AN(EIE)E
i M ,_,‘ \Y w 1 C
i{%;gj;;fﬁli];ﬁ; e i M2V Harvard Campus Tour
&) pUIRT :
B TEMG AR R T , SIS B RS, HE T 280
Welcome Speech

max 0 WA AR
v i H S A BeEWASCH

) ) . Boston Culture Experience
Program Overview, Harvard University

B B2 & Freedom Trail

Introduction

= SR Harvard Course
B3R MR ESLATRREER SRR

Building Sustaining Customer Relationships

& M4 YES) Harvard Students” Activity /NH Gk
%% Boda Borg

= WBHEEFE Harvard Course Q 44315 Enterprise Visit
FA4RK B WEZAR /BRI S5 WAL E
The Art of Communication / Media Training Visit: Boston Business Incubator

= SR Harvard Course
FS5R  EE: [mE 21 HAMNS S
21" Century Leadership Principles

Q &431j Enterprise Visit
EH.I570 /1 1) Taza Chocolate

FE6KR Q@ AUAEKL Cultural Visits: /R Charles River. L4 Boston Harbor

FT7TR 9 HHIES) Free day

O MEBEETERSY; Visit MIT

FERRE B T2 AR AUT , SHURRE B TAL b, JF 5
AT 2B A AR BT ST

MIT Campus Tour. Communicate with MIT Students.

1= SRR Harvard Course
F8RK M. APREUTRE LV
Global Economic Outlook and Impact

= SRR Harvard Course
FEOK  EM SRR R

Strategic Planning in a Global Age

Q 44315 Enterprise Visit
)% 25 A] Artisan Asylum

= SR Harvard Course
FA0K  EA EE RN BRI

Growth Strategies in the U.S. for Internationals

Q 224383 Students” Activity
R T 2B A 1E MIT Museum

= K52 Harvard Course = Z\VEhFERER Presentation prepare
FALKR B RHEAETTE AU SNHAT N, RN S.
Use of Technology in Management Presentation Rehearsal
= AL #* 45\ Al Closing Ceremony
12 % Harvard Final Presentation WA 3R K SR N PG 2 Rk g5V AE B
AN SE VR R H NI NAR RIS
Presentation by Groups & Judge Certificating
13 R X PHEURGE, KEEAER L wmE RS X R [EE R

F1AR A HEPE

E: BLEHRBEABES, Sehbs BT Be RO 22 A Ailk 22 HEms A i 4



EH [MEHRERE]. [RIstie]. [FER]. TAXER] [FlttE] AfoEM, FRIGIMMISHE
BhFEE, 2HURRRHINEASE, DRTWAIMSEEL, REFHZE, ARRSEEERFIIERR
B, FHAERMRET.

FREARBAFREFZIFEETRIERRE, AERBEAFNBZBEERFENN, RARAXNETHE., #
AN, mRITEENN/NENE, EAEE DERFRNBE, AHHRREM AT RIS
SIREFRERE (Global Economic Outlook and Impact)

EERERIBIESIMEIEL, (Growth Strategies in the U.S. for Internationals)

A 21 tHERISRS AR (215t Century Leadership Principles)

SEUETCAIEEESMK (Strategic Planning in a Global Age)

RIS CIFESEMEAINAE (Use of Technology in Management)

AR %R (Building Sustaining Customer Relationships)

FEXT{LYAiE (Cross-cultural Communication)

SBRE (Effective Decision-Making)

AN AEREER (Sustainable Growth Models)

0. XEEIRECE (Strategic Resource Allocation)

IaiEEFE

= © ©® N o o~ wh =

FREREHESLABSHANFEURN T EEEARTLARE e, BEWARHFTIER. Bl
FH. MERERFEE, ARAEERARNRIAES. ERRESSAFEIEHFNRER, 2RISRETERRL
£, InEE LA T Bl e ER T

HEHLISEE T MIT sKig% TR

FEEH, ZREBNSFESARAERNEERRFFIREEE. RRME, ZRERBFERTHE, 5
IBHFEENR.

IefmE ke IHFERT e REEHIE



ATIUFREBRNREEEN, SILHSMUEHFAFEEFERERSR, MIFRXRXN. 2EEK, &
ERRLHAFESTNKEEY, RAFRIENDERRKREE.

ERRATE, ZFREGBNSTORRRTIAIE: B, BREA.
RS, FHEERET.

Erfimin RIS B/RETA

FRGLUNENBNOH TR, RRRIGE. IRHRAFHIRDGIREERTN, MSNARTRR. 119,
BEAIRFZIBNEZRMAEWES, FARENMNINZRELHERE.

gt IAREEIIES EilN=F-7

&

EiEZRl, ENHMBEEINSEEESFRNEXESIE, FRETRES, WEFEREATIES. £
e DT ELHFEFESMERNSIRTI\NSERREE, BRYFRNHITS%E, FERBFINEFRMWY
ERESAOMED.

U ET RS ESHRIMRN, NESEEFHENET RENSINE RO ERE.
EiCio: A FEGNEFERBE (Lesley Residence Hall), JAIE), B LMIiRHE.
CiEea il BRRE, FSTENRE.

PO ENSEEESRER, G IIREEER, RIS EEZ BEERIE S L, AR,
= R R TE L ISR A HEASE,

oz =Bl 5 RIS RIS, HARIES S SNEEEST (B1/B2).
ISl AR, Bt

A=E T SHERET 40 A



A=) 2018 554 H 30 H

IRB%ESIT 34800 57T, 2A:
- FER IRERER. BUNER. ®WEih. FEENF,
- #EE HER (BRE). TUDREE. R,

A EZRRAE:

- EE&IEE (ENHR—ISSNEXESEI)

- HERNE (EDHEAIRITERER)

- FERME (TRERBRFETHEE, REEBESELRAE)

MBE&A: Z=F) (Duke - Li)
EifJFEIE: 180 8650 9227 (FH/IHUE)
IRZMRFE: abroad@lookerchina.com

F—2: HEBARBAFER (ML THEHBKEFEINR), PEUES7ER,

1% word BB FRRAXEIRZ FIEHRFE: abroad@lookerchina.com;

Gyl A0 FRIRIEEEI

F=F FETSHERSHBERAR, BAREG, SNRBEES, FHDIRPE
FUE: KEWMSERELBERE, BMNENR, HELESSENERESZHE () BEH,



mailto:abroad@lookerchina.com

